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What is Luxe -Mag.Com?

F I rStquury business magazine
O n Iy luxury business magazine fully

produced in English and French

250,000 -

B aS e d on free subscription
+ 3 O Oarticles in archives

6 5 /O subscription growth per edition
+ 1 5 O 0 O O O subscribers

7 O /Oinglish language readers
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Highlights

Relevant topics
and in -depth
analysis

Visually arresting
Images
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Interviews with
Luxury
influencers

Competitions
and
engagement
with readers
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Highlights

Event
Announcements

= N Luxe-Mag.Com :

Digital Luxury
Analysis

Club e-Luxe, Hot Luxury, Vendome Luxury Trade Show and more

The Infernational Herald Tribune “HOT LUXURY" Conference.
m

Luxe-Mag.Com

Profiles of
Emerging
Talents

Reviews of
Books &
Publications
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Advertisement

Current Edition
- One advert
per page
(paid)

Luxe-Mag.Com

Archive Pages
- One advert

per page

Uncluttered
Pages

-No pop -ups
-No banners
-One advert
per page
-Image or
flash-based

Luxe-Mag.Com

-Interactive
content
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THE LUXURY BUSINESS MAGAZINE

Luxe-Mag.Com invites you to discover its new face

Clear Advertisement

Front Page: Counterfeiting? No, Thanks

If you take a walk along the cobble stone narrow streets of the fashionable Xintindi
district of Shanghal, you're most likely to come across a crowd of immaculately
dressed Chinese city dwellers mixing effortlessly with foreigners from countries as
wide ranging as Ausiralia, the US, India and Belgium. Read more...

Digiluxe: Why Tiffany’s Multimedia Campaign Rocks!
The lateness of luxury brands in adopfing digital media has been much written
about in recent years; the most lax of luxury brands in the digital space have also
been much reported about; as well as the most catastrophic digital initiatives by
otherwise famously creative luxury brands. Read more...

Pariscope: Paris' Best Contemporary Design Now

Fashion, beauty, romance, fine dining and luxury living are undoubtedly
synonymous with Paris, in addition to other enticing fascinations that our beloved
clity of light has to offer. But when we think of design, particularly contemporary art
and design, there Is a shift in perceptions and a tendency o move away from Paris
and on to other places, particularly New York, London and now even Shanghai.
Read more...

Guest: Ten questions for Lina H. Creative Director & F der of Anal

The luxury handbag brand Analeena can best be described in its own words;
unadulterated luxury, unguestionable craftsmanship, undeniable art. With
contemporary designs made by experienced craftsman using traditional
techniques, Analeena’'s collections recall luxury of a bygone era. Read more...

Stylite: Here Comes the Asian Star

Once in a while we come across a designer, product, concept or Initiative that
makes our hearts palpitate with excitement and our emotions charged with delight.
Sometimes it Is the design of a product or collection; at other times it is the concept
of a store; and in some cases it is the innovation behind a new Idea or the
imagination that has gone into creating something out of nothing. Read more...

Events: Club e-Luxe, Hot Luxury, Vendome Luxury Trade Show and more
Luxe-Mag.Com invites you to discover major luxury events taking place in the
coming months, like the Club e-Luxe Breakfast Seminar and the IHT Hot Luxury
Conference. Read more...

Publications:

Discover books, journals and articles, on the business and creative sides of luxury,
like Luxury Fashion Branding, Luxury Online, Fashion Brands and many others.

Read more...

Hotel Unique, Nov 10-11, 2011

Conference opened by Mario Testino

Headline speakers include:
Diane von Furstenberg, Sarah Burton, Lew Frankfort...

@IHTLuxury

-One advert per newsletter
-Image or flash -based
-Sent to all subscribers
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International Herald Tribune
Sustainable Luxury, Technoluxury &
Heritage Luxury Conference
2008, 2009, 2010

MINT

China Luxury Summit
Shanghai 2008, 2009, 2010

I. U X U R Y, please.

Luxury Please Show
Vienna, 2008

Media Partnerships*

-Leading Global Publications
-Leading Luxury Industry Events

TIME SRS /e

Global Luxury Forum
Moscow 2008, 2009
S,
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FT Business of Luxury Conference

2008, 2009

Club e -Luxe Summit

Paris, 2007, 2008, 2009, 2010, 2011

GLOBALLUXURY

*A few examples




